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The Futures Report and Forum :
Leisure and Hospitality Futures

Climate change, recession, fragmenting markets, political unrest, and an increasingly
critical, challenging and internet-savvy consumer are turning traditional notions of how

we rest, play and travel on their head.

Against this backdrop, it is crucial for leisure and
hospitality brands to re-examine consumer behaviours
at a time when trends such as The New Sobriety,
No-Frills Affluence, Alphalux and peer-to-peer tourism
are all driving market change.

The Leisure and Hospitality Futures Report from The
Future Laboratory helps you understand these shifts,
and identify and assess the impact they are set to have
on your business or brand offer.

Published biannually, our Futures Reports offer fresh
and unique insights that challenge conventional
thinking and help you better understand the market
ahead of your competitors.

With research and insights from our in-house team

in London, 40 correspondents around the world, and a
panel of futures experts from key hospitality and leisure
brands worldwide, we've created a report that tackles
the issues you're talking about — as well as the ones

you haven’t even considered.

By working with these experts, and by understanding
the values and forces driving new behaviours in the
market, our team has identified the brands that are
working, the ones that are innovating and, more
importantly, the people, processes and products that are
championing change and winning market share.

Leisure and hospitality experts interviewed to underpin
our report findings include :

Nils Axing, general manager of Grand Hotel Stockholm;
Jeroen Bergmans, editor of easyJet Inflight magazine;
Alex Calderwood, co-founder of Ace Hotels, US; David
Clark, editor of Vogue Living (Australia); creative
director and designer Ilse Crawford; architect Joseph
Dirand; Ben Elliot, CEO of Quintessentially; Tamara
Heber-Percy and James Lohan, founders of Mr &

Mrs Smith; Peter Lute of Lute Suites, Amsterdam,;
Catherine Macdonald-Keir, editor of Luxury Briefing;
Tom Marchant, co-founder of Black Tomato; Sarah
Miller, editor of Condé Nast Traveller; Nigel Pace,
general manager of Cape Grace, Cape Town; Priya
Paul, chairwoman of the Apeejay Surrendra Park
Hotels, India; John Reed, general manager of Amankora,
Bhutan; Claus Sendlinger, founder and CEO of Design
Hotels; travel and luxury goods expert Kate Slesinger;
Mary Louise Starkey, founder and president of Starkey
International; Ruthanne Terrero, editorial director of
Luxury Travel Advisor; and John van Haandel, owner
of The Prince, Melbourne.

Report contents :

Market Overview :
We present the facts and the stats — an analysis of the
key influences set to affect 21st-century travel.

Tomorrow’s Traveller :

We unpack the new demographic groups — from
No-Frills Affluents to Free-Loaders — redefining the
travel market and driving change in an increasingly
technocratic market.

Body Tourists

Virtual Tourists

Green resorts, carbon-neutral hubs, sustainable travel
brands, eco-friendly carriers — if climate change is here
to stay, and sustainability the only way to go, how can
brands maximise impact and minimise emissions while
still creating an energy and an ‘awe-per-square-metre’
ratio that keep clients coming back for more?

“There is a rising tide about all
things ‘green’ and this issue will
dominate architecture and the built
environment globally for the next
20 years.

Douglas Oliver, director of design at Morris Architects.
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Value-Added Travel :

Rethinking what value means to a cash-strapped
consumer, leisure and hospitality brands are igniting
new leisure experiences, from budget luxury to
de-bundled options.

Clicktations :

The internet is changing the way we book, engage with
and review everything from hotels to clubs, bars and
carriers, both on- and offline. We report on peer-to-peer
reviewing, bespoke advisory services and the best travel
websites to monitor and collaborate with.

Theatre of Leisure :

From branded Twitter feeds to in-room iMacs and touch-
screen concierge services, we consider how the leisure
industry can mix state-of-the-art technology with old-
school service ethics to immerse the customer in a
bespoke and intimate brand experience.

‘Hotels won’t necessarily win customer
loyalty through more gadgets. It's

in service training and especially in
direct contact with guests — making
them feel at home — where it is going
& >

Bleisure :

Consumers in their 20s and 30s are merging business
and leisure in ways that defy category. We investigate
how hotels, bars, clubs, and other travel and hospitality
brands can target a group that’s setting agendas for
mainstream business travellers to follow.

Travel Trends :

A new agenda of needs is provoking a move towards
travel of the interior — travel of the mind and
imagination, that is, as well as travel that stays firmly
on home turf. From W(h)ealthcare Resorts to Remote
Retreats and Doorstop Destinations, we assess the
changing nature of the leisure experience.

Leisure Landscapes :
We check in to the low-key domesticity of Home from

Home inns and hotels, linger over Slowtopian travel,
relax and luxuriate in the new grand hotels, and flock
to the hardy, modernist forms of the New Chalets as we
map the lay of the leisure and hospitality land.

Concierge Couture :
The new default service philosophy, Concierge Couture

is redefining the levels of engagement business and
leisure travellers now expect from brands. But what does
service mean to clients increasingly governed by notions
of value, collaboration, intimacy, personalisation and the
need to find bespoke moments at all levels of the value
and values chain?

New Hospitality :
From Modern Pantries and Luxe Canteens to Culture

Clubs and Gentlemen’s Dens, we spotlight new concepts
in the F&B experience set to dominate in the months
and years to come.

Future View :

Our global panel of experts — key thinkers, decision-
makers and influencers in the leisure and hospitality
industry — reveal that authenticity, individuality

and experience are set to shape the sector over the
coming decade.

The findings of this report can be delivered
as a half-day in-house presentation.

For more details, please contact Chris
Sanderson on +44 (0)20 7870 1995 or
chris@thefuturelaboratory.com.
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The Futures Report and In-house presentation :
Leisure and Hospitality Futures

Please print, fill in your details, sign & fax back to +44 (0) 207 791 2021.
For more information, please contact our sales team on +44 (0) 207 870 1995
or sales@thefuturelaboratory.com.
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